
 

Pr ess  Re l ease
 

July 14, 2004       For more information contact: 
For immediate release     Carr ie Gartner (573) 442-6816 
______________________________________________________________________________ 

 

June 2004 Twili ght Revenues Strong 
Spending Estimates Top $2 Milli on 

 

Columbia— Foll owing on the heels of record attendance levels for the June 2004 Twili ght 
Festivals, spending was strong as well .  Estimates of attendance for the four June 
festivals was placed at 42,000, w ith some nights topping 11,000 attendees.  These 
increases are credi ted, in part, to an added venue at Flat Branch Park, a one-night Lewis 
and Clark event, and expanded advertising by the Columbia Convention and Visitors’ 
Bureau on behalf of the festival and Columbia tourism in general. 
 
Retail Sales 
Based on festival survey data coll ected both on-site and on-li ne, retail sales were strong 
this June and bode well for the September festivals.  An estimated of 50% of attendees 
shopped, spending an average of $41.  This is up from an estimated 35% of attendees 
shopping in June 2003.  Based on estimated attendance of 42,000, these figures put 
average retail spending at approximately $861,000, up from $774,200 in June of 2003. 
 
Restaurant Sales 
Restaurant sales increased as well for the year w ith an estimated 88% of attendees 
dining, spending an average of $28.  Estimates based on this data put spending on 
dining at $1,034,880, up from $564,200 in June of 2003. 
 
Overnight Stays 
Surveys indi cate that 8% of attendees stayed overnight, nearly doubled from June’s 
4.9%.  Furthermore, 20% of attendees are from outside of Columbia.  Those staying the 
night spent an average of $98.  Based on this data, spending on overnight stays reached 
$329,280, compared to $132,160 in June of 2003. 
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The Twili ght Festival i s organized by the Central Columbia Association, a voluntary 
merchants associations dedi cated to marketing and promotions w ithin The Distr i ct .  
The festival i s now in its 14th year of operation.  It was named the “ Best Statewide 
Special Event” by Governor Holden and the Missouri Department of Economic 
Development and received the “ Downtown Excell ence Award” from the Missouri 
Downtown Association. 
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