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This was a good year for downtown
Columbia.   Not only is downtown playing
host to a number of beautification projects,
its popularity among shoppers, diners and
festival-goers continues to increase. Here
are just some of the 2001 highlights:

- Attracted over $105,600 in business 
each night of our Twilight Festivals.  
That's a total of $844,800 over the 
eight week span of the festivals.

- Doubled our advertising budget.  

- Updated our downtown marketing 
data to better attract new businesses.

- Began drafting an overall beautifica-
tion plan for downtown.

- Brought in over $7500 to member 
businesses through our downtown 
gift certificate program.

The entire report is available for down-
loading at www.downtowncolumbia.org.
You can also contact us at 442-6816 for a
hard copy.

Annual Report 
See what we’ve done
in 2001. Contact our office or download directly

from our website.

s Brighten the Night! Safety Campaign

s Crime Prevention Guide

s Development Incentives

s Downtown Historic Walk Brochure

s Downtown Vacancy List

s Event Information

s Parking Maps and Directions

s Proposed Solid Waste District- Maps 
and Rate Schedules

s Quarterly Newsletter, Downtown!

The Downtown Columbia Associations
has just launched a redesigned and
expanded web site at www.downtownco-
lumbia.org.  Not only do these new
changes make it easier for customers to
find out what's happening downtown,
we've added a substantial amount of
information designed specifically for

downtown merchants, property owners,
realtors and more.

This newsletter will be focusing on the
changes we've made to the site.  If you'd
like to know more about any of the arti-
cles, you can log on to our web site for
additional information.

Available
Publications



Columbia Special Business
District Board of Directors

Skip Walther
Walther, Antel & Stamper
Chair

Arnie Fagan
Cool Stuff
Vice Chair

Tom Mendenhall
REMM, Ltd.
Treasurer

Blake Danuser
Binghams

Kary Kabler
The Neate Building

Dale Puckett
Puckett’s for Men & Women

Bob Roper
Boone County National Bank

Jack Waters
Columbia Daily Tribune

Chuck Wilms
Klos Diamond Center

Central Columbia Association
Board of Directors

Tom Brinker
Cyclextreme
President

Barbie Whitt
Premier Bank
Vice President

Holly Burgess
The Pen Point

Larry Colgin
First National Bank & Trust

Betty Frech
Calhoun’s Accent Furnishings

Kurt Mirtsching
Shakespeare’s Pizza

Dale Puckett
Puckett’s for Men & Women

Robert Tucker
Tucker’s Fine Jewelry & Gift Gallery

Dick Walls
Boone Tavern & Restaurant

Increase Your Business
Take advantage of CCA member benefits
We know you're familiar with the Twilight Festival, but are you aware
of the 30,000 piece mailing to households across the state highlighting
downtown businesses? Or the downtown discount book handed out
free to all conventioneers in town? How about the advertising dis-
counts we offer all members? Or the travel writers we send to member
businesses? Check out other benefits our members enjoy:

s Valuable advertising opportunities unavailable to non-members. 

s A page on our website which includes business hours and location, 
a custom description of your products and a color photograph. 

s Downtown Discount Cards for all employees, making them eligible 
for monthly discounts at downtown businesses. 

s Downtown Gift Certificate Program--a program with a separate 
advertising campaign that brings thousands of dollars into 
downtown every year. 

s Cast votes for CCA Board Members. 

s Access to vital ideas and resources that keep their business growing. 

Find out how joining can help you by logging on to www.downtownco-
lumbia.org. Then contact our office at 442-6816 for a membership form. 

New Marketing Data
Downtown Facts
Employees:  4,358
Excluding employees of the three colleges.

Parking spaces: 5,918
On-Street: 1,220
Off-Street:  617
Permit:   4,081

Residences: 222
Excluding student dormitories.

Retail Locations: 110

Restaurants & Bars: 70

Pedestrian Counts:
All taken on the corner of Ninth & Broadway.

Saturday, 10:00-10:05 am: 163
Saturday, 8:00-8:05 pm: 229
Monday, 12:00-12:05 pm: 125

Twilight Festival Facts
Average attendance: Estimated 6,000 

each week, 18% new attendees.
New attendees: 20% in 2001, 17% of 

total from outside Columbia.
Demographics: The largest age group 

is individuals between 31 and 45 
years old. Second largest is children 
ages 1 to 10.  

Purchasing: Over half of festival attendees 
spend an average of $28 in downtown 
restaurants and over 20% spend an 
average of $18 in downtown shops.

For a complete copy of our Downtown
Business Recruitment Package, including a
vacancy list, log on to www.downtownco-
lumbia.org.



As a business owner, your goal is to prevent crime rather
than simply respond to it.  

By taking a few simple steps, you can reduce the oppor-
tunity for problems and get back to concentrating on
your bottom line.  

Keeping downtown safe is everyone's job. Have you done
any of the following?

s Checked the lighting levels inside and outside your 
business?

s Trained your employees to recognize suspicious 
checks, credit cards or individuals?

s Considered motion sensitive lights near backdoors or
dark alleys?

s Met our downtown beat officer?

s Talked to your neighbors about a watch program on 
your block?

s Contacted the Columbia Police Department for a free
safety survey?

For more tips to prevent fraud, vandalism and other
crimes, check out our Crime Prevention Guide prepared
by our office with the assistance of the Columbia Police
Department.  You can download the packet from our
website or call our office at 442-6816 for a copy.

Brighten the Night!
The top five reasons to light your building.

Help Keep Downtown Safe
Crime Prevention Tips

1.  Lights deter vandals. Bright lights outside your business at night prevent the vandal-
ism that requires darkness to thrive.  For entryways and alcoves, try motion-sensitive
floodlights.

2.  Lights make customers feel safer. People like to be in areas that are brightly lit—and
activity helps everything from sales to safety.  Think of the lights outside your busi-
ness as porch lights, welcoming people in.

3. Lights help advertise your business. Downtown is active long after 6 p.m.  Your poten-
tial customers are likely having dinner across the street from your business.  Keep
your inside lights on so they can window shop on the way home.

4.  Lights are a quick and inexpensive way to improve your look. Eye-catching and dramatic
lighting is a fairly inexpensive way to rejuvenate your building and increase safety.
When compared to other types of improvements, lighting should be first on the list.

5.  Lights help beautify your building. Does your building have interesting architecture, a
nice shape, a great-looking display window?  Use lights to show them off at night.
And remember, a well-maintained building is less likely to be vandalized.

You can find information about lighting issues on our web page.  If you're interested
in receiving a free lighting survey from the Columbia Police Department call 874-7425.

 



Downtown Columbia Associations
Eleven South Tenth Street
Columbia, MO 65201

What�s coming up downtown . . .

CCA Downtown Discounts�For members only!
JANUARY
Make a purchase at Lakota Coffee and bring your receipt to Columbia Books for 10% off a purchase up to $20 and vice versa!
Cool Stuff: 25% off a pound of fudge. At least 12 flavors to choose from!
Tiger Columns: Mention the Central Columbia Association and get 10% off meeting room rental.

Present your Downtown Discount Card at these businesses to get these great deals! If you are a CCA member and need extra
discount cards for your employees, give us a call at 442-6816.

January

February

March
April

Do you have a successful idea you�d like to share in our next newsletter?
If so, give us a call at 442-6816.

10-13 Once in a Blue Moon Sale
15 Stephens, Columbia College classes resume
22 MU classes resume
24-27 Midwinter Madness Sale

14 Valentine�s Day

16 St. Patrick�s Day 5K Run
23-31 MU, Stephens, Columbia College spring break

21 Earth Day Celebration
25-28 Stephens College Alumnae Weekend
26-28 Columbia College Alumnae Weekend
28-30 MU 50-Year Reunion


